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The South East Business Hub began life as Business Southend, helping businesses 
access advice and support in order to drive growth in the local economy. Due to the 
success of this programme the scheme has been expanded both upwards towards  
the LEP and outwards to individual Growth Hubs.

Funded by the Regional Growth Fund it is one of only 15 schemes of its type in the UK.

In this brand guidelines document, you will see how the South East Business Hub and 
Local Growth Hub identities should be used and created.

03. HISTORY
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04. BRAND ARCHITECTURE

4.1 PARENT AND SUB BRANDS 

 

The South East Business Hub is operated by the 

Local Enterprise Partnership of the South East  

of England. Within this are the localised schemes, 

referred to as sub brands. 

Parent brand 

South East Business Hub

Sub brands 

Business Essex, Southend and Thurrock

Business East Sussex

Growth Hub example

AREA

Strapline here split
over two lines
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HAPTIK REGULAR 

ABCDEFGHIJKLMNOPQRSTUVWXYZ 
 abcdefghijklmnopqrstuvwxyz 0123456789
HAPTIK MEDIUM 

 ABCDEFGHIJKLMNOPQRSTUVWXYZ 
 abcdefghijklmnopqrstuvwxyz 0123456789
HELVETICA NEUE LT 45 LIGHT 

 ABCDEFGHIJKLMNOPQRSTUVWXYZ 
 abcdefghijklmnopqrstuvwxyz 0123456789
HELVETICA NEUE LT 65 MEDIUM 

 ABCDEFGHIJKLMNOPQRSTUVWXYZ 
 abcdefghijklmnopqrstuvwxyz 0123456789
PROXIMA NOVA REGULAR 

ABCDEFGHIJKLMNOPQRSTUVWXYZ 
 abcdefghijklmnopqrstuvwxyz 0123456789
PROXIMA NOVA BOLD 

   ABCDEFGHIJKLMNOPQRSTUVWXYZ 
 abcdefghijklmnopqrstuvwxyz  0123456789

AaBbCc123&£:-

4.2 THE TYPEFACE 

 

Logo font

We use Haptik Regular and Medium to create  

our Local Growth Hub logos. See P.022 for details.  

The licence is available from the South East 

Business Hub brand team.

For print

Consistent use of typography will help unify our 

brand. Helvetica Neue LT is versatile, legible and 

friendly, so it works well for any message. We use  

it in two weights, 45 light and 65 medium. It is the 

combined use of these that allows us to handle any 

element of communication.

The typeface is available from www.myfonts.com.

For web

We use Proxima Nova in two weights, regular and 

bold across digital environments. It is available from 

www.myfonts.com  

Internal use

For internal comms we use Calibri.

04. BRAND ARCHITECTURE
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SOUTH EAST LIME 

PANTONE - 367
C36  M00  Y81  K00
R173  G210  B094
HEX - ADD25E 

SOUTH EAST SKY 

PANTONE - 7459 
C74  M21  Y17  K00
R048  G159  B191
HEX - 309FBF

SOUTH EAST BERRY 

PANTONE - 2617
C57  M79  Y00  K02
R115  G084  B137
HEX - 735489

SOUTH EAST PINK 
 
PANTONE - 674
C17  M83  Y00  K00
R203  G080  B157
HEX - CB509D

SOUTH EAST STONE 
 
PANTONE - 7660
C13  M10  Y00  K30
R159  G160  B171
HEX - 9093A1

SOUTH EAST BLOSSOM 
 
PANTONE - 2057
C08  M46  Y00  K01
R217  G159  B191
HEX - D99FBF

SOUTH EAST OCEAN 
 
PANTONE - 294
C90  M64  Y20  K05
R040  G085  B142
HEX - 275E90

SOUTH EAST SLATE 
 
PANTONE - 425
C00  M00  Y00  K80
R087  G087  B086
HEX - 58585B

SOUTH EAST RUST 
 
PANTONE - 178 
C00  M80  Y74  K00
R240  G090  B072
HEX - F05A48

SOUTH EAST ORANGE 
 
PANTONE - 158
C00  M50  Y84  K00
R238  G127  B075
HEX - EE7F4B

SOUTH EAST MARINE 
 
PANTONE - 7474
C78  M00  Y19  K46
R000  G115  B133
HEX - 007483

SOUTH EAST GRASS 
 
PANTONE - 2248
C57  M00  Y55  K00
R125  G187  B151
HEX - 7DBB97

4.3 THE COLOUR PALETTE 

 

Our colour palette is vibrant and inviting. A range  

of bright and neutral colours help give the brand 

a modern yet friendly feel.  

Using a consistent colour palette helps build 

awareness and recognition for the South East 

Business Hub brand. Please do not deviate from 

these colours unless you have an existing colour 

palette. The colour that you select will be known 

as the ‘accent colour’.

A colour accessibility matrix can be found on p15.

PRIMARY PALETTE

SECONDARY PALETTE

04. BRAND ARCHITECTURE
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4.4 ICONS 

 

We use icons as graphic touchpoints which allows 

the content to be more engaging. The simple style 

allows the icons to be easily understood. 

When creating new icons you should only use  

two colours: South East Slate and the Local Growth 

Hub’s accent colour.  

04. BRAND ARCHITECTURE
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4.5 MASTER LOGO PLACEMENT  

 

When placing the logo on standard paper sizes,  

it can sit in any of the four corners of the page, 

however it will look at its best in the top left corner.

The clearance is 4 x the E of East. Please use the 

table below for suggested logo sizes.

A4 P A5 P

A4 L

LOGO SIZE 

 

SIZE	 LOGO WIDTH	 CLEAR SPACE

A4 L	 30mm	  12mm

A4 P	 30mm	  12mm

A5 L	 25mm	  10mm

A5 P	 25mm	  10mm

04. BRAND ARCHITECTURE
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04. BRAND ARCHITECTURE

4.6 SUB BRAND LOGO PLACEMENT 

 

When placing the logo on standard paper sizes,  

it can sit in any of the four corners of the page, 

however it will look at its best in the top left corner.

The clearance is 5 x the E of East. Please use the 

table below for suggested logo sizes.

A4 P A5 P

A4 L

LOGO SIZE 

 

SIZE	 LOGO WIDTH	 CLEAR SPACE

A4 L	 58mm	  12mm

A4 P	 58mm	  12mm

A5 L	 50mm	  10mm

A5 P	 50mm	  10mm

AREA

Strapline here split
over two lines

AREA

Strapline here split
over two lines

AREA

Strapline here split
over two lines
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4.7 COLOUR ACCESSIBILITY 

 

When working online it is crucial that you obey  

the accessibility chart so that colours meet  

AA standards set by W3C in making web  

content accessible to people with disabilities.  

 

For more information on this please read  

www.w3.org/TR/WCAG10/

COLOUR ACCESSIBILITY MATRIX 

 

COLOUR	 ON	 ON	 ON	 ON	 ON	 ON	 ON	 ON	 ON	 ON	 ON	 ON	 ON	 ON 	 WHITE ON	 BLACK ON	
	 WHITE	 BLACK	 LIME	 PINK	 OCEAN	 SLATE	 SKY	 STONE	 RUST	 MARINE	 BERRY	 BLOSSOM	 ORANGE	 GRASS	 COLOUR	 COLOUR 

LIME	 No	  Yes	 —	 No	 No	 No	 No	 No	 No	 No	 No	 No	 No	 No	 No	 Yes	

PINK	 Yes	 Yes	 No	 —	 No	 No	 No	 No	 No	 No	 No	 No	 No	 No 	 +18pt	 Yes	

OCEAN	 Yes	 No	 +18pt	 No	 —	 No	 No	 No	 No	 No	 No	 No	 No	 No	 Yes	 No

SLATE	 Yes	 No	 +18pt	 No	 No	 —	 No	 No	 No	 No	 No	 No	 No	 No	 Yes	 No	   

SKY	 +18pt	 Yes	 No	 No	 No	 No	 —	 No	 No	 No	 No	 No	 No	 No	 +18pt	 Yes

STONE	 +18pt	 Yes	 No	 No	 No	 No	 No	 —	 No	 No	 No	 No	 No	 No	 +18pt	 Yes	

RUST	 +18pt	 Yes	 No	 No	 No	 No	 No	 No	 —	 No	 No	 No	 No	 No	 +18pt	 Yes

MARINE	 Yes	 +18pt	 +18pt	 No	 No	 No	 No	 No	 No	 —	 No	 No	 No	 No	 Yes	 +18pt

BERRY	 Yes	 No	 No	 No	 No	 No	 No	 No	 No	 No	 —	 No	 No	 No	 +18pt	 No

BLOSSOM	 Yes	 Yes	 No	 No	 No	 No	 No	 No	 No	 No	 No	 —	 No	 No	 No	 +18pt

ORANGE	 Yes	 Yes	 No	 No	 No	 No	 No	 No	 No	 No	 No	 No	 —	 No	 +18pt	 Yes

GRASS	 Yes	 No	 No	 No	 No	 No	 No	 No	 No	 No	 No	 No	 No	 —	 No	 Yes

04. BRAND ARCHITECTURE
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5.1 THE LOGO 

 

This is our primary logo, and we like it to be  

used wherever legibility allows. It symbolises  

the centralised information and opportunities  

for businesses that the South East Business  

Hub can offer. 

05. MASTER BRAND
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5.2 THE LOGO WITH STRAPLINE 

 

This is our primary logo with strapline. We use  

it on all external communications. It helps to raise 

awareness of who we are and what we do.

05. MASTER BRAND
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5.3 LOGO VERSIONS 

 

There are three alternatives to the primary logo  

that can be used across our communications. 

1/ �Should be used on dark backgrounds which 

allow the contrast of the outer circle to be visible

2/ �Should be used on dark backgrounds which  

do not allow the contrast of the outer circle  

to be visible

3/ �Should be used when one colour printing 

is required   

1/ 2/ 3/

05. MASTER BRAND



LEP / GROWTH HUB BRAND GUIDELINES

PAGE 017 2015

5.4 LOGO CLEAR SPACE 

 

Clear space refers to the area around the logo that 

separates it from other elements, such as text and 

the outside edges or borders of printed materials. 

A minimum amount of clear space must surround 

the South East Business Hub logo. This should be 

equal to the height of 2 x E.

MINIMUM SIZE

We always like our logo to be legible, even at small 

sizes. We do not recommend going below 20mm 

width. The height should be proportional. 

20mm

05. MASTER BRAND
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5.5 HANDLE WITH CARE 

 

The integrity of the South East Business Hub logo 

must be respected at all times and should not be 

altered in any way.

DO NOT use any other brand colour in the logo

X

X

X

X

X

X
DO NOT place the logo on a background of insufficient contrast

DO NOT alter the sizes of elements within the logo

DO NOT show any logo element in isolation

DO NOT outline the logo

DO NOT distort the logo

05. MASTER BRAND
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5.6 CO-BRANDED 

 

When using the South East Business Hub logo  

as a co-branded element it should be sized  

in relation to the other logos.

Please ensure that the logo is not smaller than 

the recommended minimum size of 20mm.

HORIZONTAL STACK

05. MASTER BRAND

VERTICAL STACK
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6.1 THE LOGO 

 

This is the roundel for the Local Growth Hubs.  

It differs from the South East Business Hub logo 

simply by the removal of the word ‘Hub’. 

This allows the master brand to act as the 

parent and the Local Growth Hubs as Sub 

brands. 

We like it to be used wherever legibility allows. 

It symbolises the centralised information and 

opportunities for business that the Local Growth 

Hubs can offer.

ELEMENTS OF THE LOGO  

 

The Local Growth Hub logo is created from  

four parts:

1/ The roundel

2/ The vertical seperator

3/ The area identifier

4/ The strapline

 

06. SUB BRAND

AREA

Strapline here split
over two lines

1

3

4

2
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6.2 LOGOS CREATED 

 

To date we have created Local Growth Hub  

logos for:

Business Essex, Southend and Thurrock (BEST)

Business East Sussex

The roundel helps us link the Local Growth Hubs 

back to the master brand. You can see that the 

roundel on the left is consistent across all Local 

Growth Hub logos.  

06. SUB BRAND
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6.3 CREATING A NEW LOGO 

 

1/ Start with the South East Business roundel.

2/ �Select your colour from the colour palette 

provided unless you have an existing colour 

palette, and add the vertical separator.

3/ �Add the name of your Local Growth Hub.  

This should sit on two lines with the location/area 

on the top line and ‘Growth Hub’ on the second 

line. Add your strapline underneath this and size 

to ensure it is visually balanced. 

 

We use Haptik medium for the Growth Hub  

name and Haptik regular for the strapline.  

The licence is available from the South East 

Business Hub brand team.

1/

2/

3/

06. SUB BRAND

AREA

Strapline here split
over two lines
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06. SUB BRAND

6.4 THE LOGO WITH STRAPLINE 

 

This is our an example of the primary Local Growth 

Hub logo with strapline. We use it on all external 

communications. It helps to raise awareness of who 

we are and what we do. 

AREA

Strapline here split
over two lines
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AREA

Strapline here split
over two lines

AREA

Strapline here split
over two lines

AREA

Strapline here split
over two lines

6.5 LOGO VERSIONS 

 

There are three alternatives to the primary Local 

Growth Hub logo that can be used across our 

communications. 

1/ �Should be used on dark backgrounds which 

allow the contrast of Southend Lime to be visible

2/ �Should be used on dark backgrounds which  

do not allow the contrast of Southend Lime  

to be visible

3/ �Should be used when one colour printing 

is required   

1/ 2/ 3/

06. SUB BRAND
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6.6 LOGO CLEAR SPACE 

 

Clear space refers to the area around the logo that 

separates it from other elements, such as text and 

the outside edges or borders of printed materials. 

A minimum amount of clear space must surround 

the Local Growth Hub logo. This should be equal to 

the height of 2 x E.

MINIMUM SIZE

We always like our logo to be legible, even at small 

sizes. We do not recommend going below 50mm 

width. The height should be proportional. 

06. SUB BRAND

50mm

AREA

Strapline here split
over two lines

AREA

Strapline here split
over two lines



LEP / GROWTH HUB BRAND GUIDELINES

PAGE 027 2015

6.7 HANDLE WITH CARE 

 

The integrity of the Local Growth Hub logo must  

be respected at all times and should not be altered  

in any way.

06. SUB BRAND

DO NOT use any other brand colour in the logo

X

X

X

X

X

X
DO NOT place the logo on a background of insufficient contrast

DO NOT alter the sizes of elements within the logo

DO NOT show any logo element in isolation

DO NOT outline the logo

DO NOT distort the logo

AREA

Strapline here split
over two lines

AREA

Strapline here split
over two lines

AREA

Strapline here split
over two lines

Strapline here split
over two lines

AREA

Strapline here split
over two lines
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6.8 CO-BRANDED 

 

When using the Local Growth Hub logo  

as a co-branded element it should be sized  

in relation to the other logos.

Please ensure that the logo is not smaller than 

the recommended minimum size of 50mm.

AREA

Strapline here split
over two lines

AREA

Strapline here split
over two lines

06. SUB BRAND

HORIZONTAL STACK

VERTICAL STACK
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7.1 PRINT EXAMPLE

BROCHURE COVER 

 

Please use the following points as guidance when 

creating printed matter:

- �Place the logo at the top of the media and ensure 

that it is not placed in a visually busy area

- �Images used should be engaging and tell a story 

that is relevant to the Growth Hub.
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7.2 DIGITAL EXAMPLE

WEBSITE 

 

The website is responsive to ensure that it is 

available on all devices. We always use the master 

logo on white at the top left hand side of the screen. 

Please follow the colour accessibility chart on P.012 

for guidance.    
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8.1 PRINT EXAMPLE

BROCHURE COVER 

 

Please use the following points as guidance when 

creating printed matter:

- �Place the logo at the top of the media and ensure 

that it is not placed in a visually busy area

- �Images used should be engaging and tell a story 

that is relevant to the Growth Hub.
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8.2 DIGITAL EXAMPLE

WEBSITE 

 

The website is responsive to ensure that it is 

available on all devices. We always use the Local 

Growth Hub logo on white at the top left hand side 

of the screen. Please follow the colour accessibility 

chart on P.012 for guidance.    

 

 

The Local Growth Hub websites should sit within 

a consistent look and feel rather than being replicas 

of each other. This can be  achieved through the use 

of accent colours from the Local Growth Hub across 

the site and images of the local area.
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ADDITIONAL INFO

CONTACT 

 

For additional information or assistance,  

please contact:

Adam Bryan
P: 0333 013 6571 
E: adam.bryan@essex.gov.uk


